MAMMOTH LAKES TOURISM

WINTER AIR SURVEY
PAVYAS
BISHOP AIRPORT

June 2025



2025 WINTER AIR VISITOR PROFILE
BISHOP

Mammoth Lakes-

CALIFORNIA

OBJECTIVE: PROVIDE A CURRENT PROFILE OF THE WINTER AIR
VISITOR

Intercepts were conducted at the Eastern Sierra Regional
Airport/Bishop 12/12/2024- 3/29/2025

SAMPLE SIZE

1970 TOTAL

797 LOCALS
1173 VISITORS

b38 FIRST TIME
635 REPEAT

312 CALIFORNIA
8352 OUT OF STATE
29 0UT OF US

576 ARRIVALS

597 DEPARTURES



VISITOR ARRIVAL& DEPARTURE DAYS

49 ARRIVALS

27.5%
24.4%

15.3%

12.2% 3.9

0.9% 4.7%

MON TUE WED THU FRI SAT SUN

N=b74

51% DEPARTURES

25.2%
19.0%
12.6% 12 4% 12. 9%

I 85% 94/0

THU

N=588



2025

2024

2023

2022

ARRIVAL/DEPARTURE DAYS TREND

ARRIVALS
28% 24%
12%
6% 5%
MON  TUE  WED  THU FRI
23% 24%

8% 9% 8%

MON TUE WED THU
259%

15%

6% 1%

MON TUE WED THU
30%

15% .

30, 9%

MON TUE WED THU

N=b74

FRI

24%

FRI

26%

FRI

15%

SAT

14%

SAT

13%

SAT

1%

SAT

10%

SUN

14%

SUN

10%

SUN

16 %

SUN

DEPARTURES

25% 199,
13 % o o 12% 13% 197
9% 9% .
T H BB
MON TUE WED THU FRI SAT SUN
20% o 22%
. 0% 10% N% MA7% 14% .
Emm BB
MON TUE WED THU FRI SAT SUN
16 % 5% 139 16% 16% 15%
E=sBERRN
MON TUE WED THU FRI SAT SUN
19% -
9% 8% 13% 12% 13%
Em=EEE
MON TUE WED THU FRI SAT SUN

N=588



Would you utilize air service more often if there were

more flights to Bishop?

LOCALS VISITORS

Yes, | would fly more often if
the flights were available all
yearlong

Yes, | would come more
often if there were more
daily flights

Yes, | would come more
often if the flights were
available all year long

Yes, | would fly more often if
there were more daily
flights

Yes, if there were more
cities or airlines offered

Yes, if there were more
cities or airlines offered

No, this does not effect how o No. this does not. a.ffect
often | fly ]O /o how often | visit

th | if ©
Other - please specify ‘ 0.89% Other please specify ‘ 0.8%




Would you utilize air service more often if there were

more flights to Bishop?

LOCALS - OTHER VISITORS - OTHER

« Direct flights to LA « Better/more connections for east coast
* Denveryearround please « Cheaper
* |t's more the price than the number of flights e Delta!
offered * Frequencyand cost would play the biggest factor
* | fly for work travel | would absolutely love more « More flights and more airlines will bring more
options extended viability to the amazing tourist region
« Having cheaper options to promote flying out of and neighboring areas

Bishop instead of budget airlines in Vegas. It is
often cheaperto drive and get a hotel than to fly
out of Bishop.

* Denverflight in summer would double my use of
the airport

e One flight mid-day from/to SFO and Denver is
enough




VISITOR TYPES, ORIGIN &
SEASONS VISITED




CALIFORNIA VS.OQUI OF STATE VISITORS oy |

AAAAAAAAAA

OUT OF STATE VS. CALIFORNIA REPEAT VS. FIRST TIME - OUT OF STATE & CALIFORNIA

70% 0
REPEAT 0 547
3 O O/O LIF;E8PEAf) REPEAT

18%

OUT OF STATE FIRSTTIME ') 46 O/
SYAV/ 0
I B SRS

CALIFORNIA OUT OF STATE TOTAL

B FIRST TIME = REPEAT
m OUT OF STATE CALIFORNIA N=312 N=861 N=1173




73%7T5% =

64%
05 7051%
48%, oo,
36%
27I0/0250/0220/O I I I

CALIFORNIA OUT OF STATE FIRST TIME
m2025 W2024 m2023 2022

54 %

58%
47%43%

REPEAT

AAAAAAAAAA
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REPEAT VISITORS

PREVIOUS VISIT TREND

59%79,

0%
5%
25%
22%91% a0
21799, 169 18% -
013° 9o °12%
! =il ==l

Past 12 months 1-2 years ago

W2025 W2024 w2023 © 2022

3-b years ago 6+ years ago

N=2025635

b

Marmmoth Lakes-

CALIFORNIA

PREVIOUS VISIT CALIFORNIAVS. OUT OF STATE 2025

58% 060%

22% 22%
1% 89, 8% 10 %

Past12months  1-2years ago 3-b years ago 6+years ago

B CALIFORNIA OUT OF STATE

N=219 / 417



TOP ORIGIN STATES

California
Colorado
New York
Texas
Washington
TOP5

lllinois

Virginia
Arizona
Massachusetts
New Jersey
6-10

TOP10

N=1173

26.6%
12.9%
4.9%
4.7%
4.4%
53.5%

3.8%
35.8%
3.6%
3.4%
2.7%
17.5%

70.8%

FIRST TIME VISITORS

California
Colorado
New York
Texas
lllinois
TOPb

Virginia
Washington
New Jersey
Massachusetts
Arizona

9-10

TOP10

N=b38

17.3%
11.5%
5.9%
5.9%
5.8%
46.4%

5.6%
4.6%
4.5%
4.5%
3.5%
22.5%

68.9%

REPEAT VISITORS
California 34.5%
Colorado 14.0%
Washington 4.3%
New York 4.1%
Arizona 3.6%
TOPb 60.5%
Texas 3.6%
Oregon 2.8%
Massachusetts 2.7%
Virginia 2.4%
lllinois 2.2%
6-10 13.7%
TOP10 74.2%

N=635

OUT-OF-STATE

VISITORS

Colorado
New York
Texas
Washington
lllinois
TOPb

Virginia
Arizona
Massachusetts
New Jersey
Oregon

6-10

TOTAL

N=832

18.1%
7.0%
6.6%
6.3%
5.4%
43.4%

5.4%
5.0%
4.8%
3.8%
3.6%
22.6%

66.0%



TOP S WINTER VISITOR ORIGIN STATES - TREND

5

2025

California
Colorado
New York
Texas
Washington
TOPb

26.6%
12.9%
4.9%
4.7%
4.4%
63.5%

23

2024

California
Colorado

New York
Texas
Massachusetts
TOP5

25.13%
16.21%
6.20%
4.58%
3.82%

65.94%

2

2023
California 22.0%
Colorado 13.0%
New York 6.4%
Massachusetts 5.2%
Texas 4.8%
TOPb 51.3%

AAAAAAAAAA

2022
California 35.8%
Colorado 16.2%
New York 5.4%
Texas 3.7%
N. Carolina 3.0%
TOPb 64.1%



What ClITY did you

originally fly out of to
get to the Mammoth
_akes/Bishop area”

CALIFORNIA

SAN FRANCISO

LA/ORANGE
LOS ANGELES
ORANGE
ONTARIC

SAN DIEGO AREA
SAN DIEGO
CARLSBAD

COAST

SANTA BARBARA
SLO

MONTEREY

VALLEY
SACRAMENTO
FRESNO

90.0%

3.6%
1.8%
0.4%
5.7%

0.7%
1.4%
2.1%

0.4%
0.7%
0.4%
1.4%

0.4%
0.4%

0.7%

AAAAAAAAAA
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WINTER REPEAT VISITORS - PAST VISIT SEASONS A

AAAAAAAAAA

CALIFORNIA REPEAT VISITORS

39% 20% 24% 177%

TOTAL REPEAT VISITORS @

39% 20% 25% ]7% winter spring summer autumn

l @ —
:: $ : @ Ny
fph

winter spring summer autumn OUT-OF-STATE REPEAT VISITORS

39% 19°/o 25% 187

®

winter spring summer autumn

N=414



PLANNED FUTURE VISITS

38 7o

PLAN FUTURE VISIT

B YES ®mNO MAYBE

N=597

FIRST TIME VISITORS

~

81%
PLAN FUTURE
VISIT

m YES m NO MAYBE N=296

CALIFORNIAVISITORS

1%

PLAN FUTURE
VISIT

mYES mNO = MAYBE N=163

AAAAAAAAAA

REPEAT VISITORS

947

PLAN FUTURE
VISIT

m YES mNO = MAYBE N=301

OUT-OF-STATE VISITORS

877

PLAN FUTURE
VISIT

B YES ®mNO = MAYBE N=431 16



FUTU RE SEASON VISlTS (OF THOSE CONSIDERING FUTURE VISITS)

40% 17% 277% 167

winter spring summer autumn

2.6 FUTURE SEASONS

N=525

FIRST TIME VISITORS
46% 14% 28% 12%

L L
- -
J,j"‘:
autumn

1.9 FUTURE SEASONS
N=247

CALIFORNIA VISITORS
40% 18% 26% 16%

OICIO)

winter sSpring summer autumn

2.6 FUTURE SEASONS

N=155

AAAAAAAAAA

REPEAT VISITORS
356% 19% 27% 18%

st
~ -
I

winter spring summer autumn

2.5 FUTURE SEASONS

N=301

OUT-OF-STATE VISITORS
40% 17% 27% 16%

® & @

winter spring summer autumn

2.5 FUTURE SEASONS

N=416

17



VISITOR
EXPERIENCE




WINTER EXPERIENCE RATING TREND oy

AAAAAAAAAA

MAMMOTH LAKES UNITED AIRLINES

S0 76% 749, 80% 73%

Uz 53%
38%

B\Winter 2025 @Winter 2024 BWinter 2023 @ Winter 2022 B \Vinter 2025 @Winter 2024 B Winter 2023 @ Winter 2022



UNITED FLIGHT
EXPERIENCE RATING

UNITED 33

m0-6 ~7-8 mG-10

75.06

(POSITIVE - NEGATIVE)
N=1173

FIRST - TIME VISITORS

12.12

N=538

CALIFORNIA VISITORS

715.72

N=312

REPEAT VISITORS

/3.86

OUT-OF-STATE VISITORS

12.84




MAMMOTH LAKES
EXPERIENCE RATING

b

Mammoth Lakes-
19 = 9-10

83.58

(POSITIVE-NEGATIVE)
N=597

FIRST TIME VISITORS REPEAT VISITORS

31.08 | 86.05

N=597 N=301

CALIFORNIA VISITORS

OUT-OF-STATE VISITORS

34.67 | 85.06

N=163 N=431




MAMMOTH/UNITED COMMENTS

POSITIVE - MAMMOTH

* Appreciate the free shuttle
service!

* Verynice people. Beautiful area.
Great skiing.

* Scenic drive to Mammoth Lakes.
Appreciated the expedient road
crews that addressed snow on the
roads.

* Love it here - beautiful area, great
local shops and food.

* Several comments wishing the
snow was better, but still enjoyed
the trip.

NEGATIVE - MAMMOTH

« Delayintravel cominginand
limited rental car options.

e Just little bit small.

* |love Mammoth once I'm there - but
sure wish there were a more
reliable and seamless way to get
here from San Diego.

* Itneedsto bebiggerto service the
amount of people who are here to
ski! Bothin the summer and the
winter.

« More flights in and out of Denver on
United, year round.

* More flights was mentioned a lot.

* More ground transportation.

b

Marmmoth Lakes-

CALIFORNIA

NEGATIVE - AIR SERVICE

Their ticketing system and price
structure sucks.

They sent my ski stuff to
Birmingham instead of Bishop.

| will not fly on United in the future
because of its partnership with
Starlink and Elon Musk.

There were significant delays and
not a lot of communication about
whether or not we would make the
connecting flight.

Delays and lost luggage were
mentioned a lot.

22



HAVE AN IKON PASS FIRST - TIME VISITORS REPEAT VISITORS

02.47199.57%

CALIFORNIA VISITORS OUT-OF-STATE VISITORS

05.67%




VISITOR
TRIP PROFILE




TRIP PROFILE TREND b

S S S <

2025 2024 2023 2022
MAMMOTH PRIMARY DESTINATION 84 % 82% 85% 79%
PARTY SIZE 2.8 2.7 2.5 2.5
AVG. # NIGHTS 4.5 4.7 4.6 4.2

ACCOMODATIONS

52799% 0, 30%30% 0%
o 26% B a9
217% o
17715%16%
i1l EEm
Airbnb/Vrbo Friends/Family Hotel/Motel Rental-House, Condo etc

W7025 W2024 m20235 m2022
25
* Airbnb/Vrbo was not a question option in 2022, therefore increasing the rental numbers



PRIMARY TRIP PURPOSE

562.17%
20.29%
14.07%

* Other winter activities; snowmobiling, skating, snow shoeing,

« Attending festivals and events (music, food, arts, health &

Downhill

Snowboarding

Visiting friends or family
Climbing

Other

Work/Business
Time-beautiful mountain
Attending festivals/events
Enjoy nature

Other winter activities
Bouldering

Cross Country Skiing

etc.
Spend time in a beautiful mountain setting

wellness etc.)

7.70%
6.05%
2.90%
2.64%
1.79%
1.53%
1.11%
0.43%
0.34%

* Enjoy nature - nature walks, wildlife watching, visiting

geological formations

N=1173

FIRST TIME VISITORS

Downhill Skiing 56.51%
Snowboarding 24.91%
Visiting friends or family 6.32%
Other 5.39%
Work 2.60%

SiTime beautiful mountain 2.04%
Attending festivals/events  2.04%

Other winter activities 1.49%
Enjoy nature 0.95%
Climbing/Bouldering 0.74%
Cross Country Skiing 0.37%
N=538

CALIFORNIA VISITORS
Downhill Skiing 49.04%

Snowboarding 25.00%
Visiting friends or family 8.65%

Other 8.01%
Work 3.85%
Time - beautiful mountain 3.85%
Other winter activities 2.56%
Attending festivals/events 1.28%
Enjoy nature 1.28%
Climbing/Bouldering 0.96%
Cross Country Skiing 0.32%

N=312

REPEAT VISITORS

Downhill Skiing 48.50%
Visiting friends or family 20.63%
Snowboarding 16.38%
Work 3.31%
Time beautiful mountain 3.15%
Enjoy nature 2.05%
Other 1.73%
Attending festivals/events 1.57%
Climbing/Bouldering 1.57%
Other winter activities 0.79%
Cross Country Skiing 0.31%
N=635
OUT OF STATE VISITORS

Downhill Skiing 53.38%
Snowboarding 18.65%
Visiting friends or family 15.97%
Work 2.33%
Time - beautiful mountain 2.21%
Attending festivals/events 1.86%
Other 1.75%
Enjoy nature 1.63%
Climbing/Bouldering 1.28%
Other winter activities 0.58%
Cross Country Skiing 0.35%
N=858



PRIMARY DESTINATION

MAMMOTH LAKES
OTHER

BISHOP

JUNE LAKE

BIG PINE

LONE PINE

CROWLEY LAKE
OTHER MONO COUNTY
DEATH VALLEY

INDEPENDENCE

N 53.7%
M 17.0%
W12.4%
1.3%
0.6%
0.4%
0.2%
0.2%
0.2%
0.2%

N=1173

FIRST TIME VISITORS

307
@)
MAMMOTH LAKES
17
@)
BISHOP
N=538
CALIFORNIA VISITORS
867
O
MAMMOTH LAKES
87
@)
BISHOP
N=312

REPEAT VISITORS

78%

MAMMOTH LAKES

17%

BISHOP
N=635

OUT-OF-STATE VISITORS

837

MAMMOTH LAKES

147

BISHOP
N=852




WINTER PARTY SIZE

TOTAL
29% 289

II 1

AVERAGE PARTY SIZE
2.82025

5

-
5

N=1173

14%
7o

o+

FIRST TIME VISITORS

REPEAT VISITORS
24% 24% 11 33% 399,
127 1o -
% 12% g9, co, 10%
T
1 2 1 2 3
3.1AVG. PARTY SIZE 2025 2.5 AVG. PARTY SIZE 2025
N=b38 N=635
CALIFORNIA VISITORS OUT-OF-STATE VISITORS
34% 27% 28%
S 15%
00, 12% 5 13% 13% )
- \ H \ -
1 2 4 5 6+ 1 2

2.6 AVG. PARTY SIZE 2025
N=312

2.85 AVG. PARTY SIZE 2025
N=858




TRAVEL COMPANIONS

Spouse/partner
Friends

Yourself only

Other family members
Children 12-18 year's
Children 18+

Children 6-11years old
Children 2-5years old
Other family members
Ski Club

Co-workers

I ;-
- A
B 27 06%
B 1308%

] 4.94%
B s01%
J208%
| 179%
| 128%
| 0.60%
| 0.60%

N=1173

FIRST TIME VISITORS

REPEAT VISITORS

Friends 43.87% Spouse/partner 40.79
Spouse/partner 33.27% Yourself only 34.65%
Yourself only 20.07% Friends 25.83%
Other family members . 8133}38% Other family members 14.49%
i -18 years... 83%
Children 12-18 years Children 12-18year'sold | 5.04%
Children 18+ 3.72% _ .
Children 6-Tyearsold | 2.60% Children 15+ W 4.25%
SkiClub | 1.30% Children 6-11years old 3.51%
Other 1.30% Children 2-5 years old 2.85%
Children 2-byearsold ' 0.56% Other | 1.42%
Co-wprlers | 0.56% N=538 Co-workers | 0.94% N=635
CALIFORNIA VISITORS OUT-OF-STATE VISITORS
Spouse/partner 36.54% Spouse/partner 37.657
Friends 36.22% Friends 35.45%
Yourself only 33.97% Yourself only 25.647%
Other family members 12.18% O.therfamlly members 14.69%
Children 18+ 2 859, Ch|ldren12—18‘year”s old 5.36%
Children 12-18 year's old 3.85% i BCEHdren 1?; 4.087%
Children 6-T1yearsold  3.85% Children 6-TTyears o 2.08%
, . Children 2-5 years old 1.63%
Children 2-5 yearsold ~ 2.24% .
Other family members 1.25%
Co-workers ~ 0.96% .
Ot . N=312 SkiClub | 0.82%
ther | 0.84% - Co-workers | 0.70% N=858




FIRST TIME VISITORS REPEAT VISITORS

AVERAGE # NIGHTS

22% 23%

TOTAL

24,9,257%
o 4.27 AVG. # NIGHTS 4.65 AVG. # NIGHTS

16 % N=538 N=635
39 1M% 89 0/
19, .O I o ° CALIFORNIA VISITORS OUT-OF-STATE VISITORS

36% 28 %

19% 18%
13% 9° .
AVERAGE # NIGHTS . /o 9/0

4.47 2025

N=1173

3.70 AVG. # NIGHTS 4.76 AVG. # NIGHTS
N=312 N=858

Down from 2024



FIRST TIME VISITORS REPEAT VISITORS

Airbnb/Vrbo etc. 44 8% With friends or family 37.2%
Airbnb/Vrbo etc. Hotel, Motel, Inn - [N 258% Hotel, Motel, inn | 2.0

ACCOMMODATIONS

- Rental Home/Condo/Cabin [ 16.4% Airbnb/Vrbo etc. 20.9%
With friends or
family with friends or family [ 12.1% Rental Home/Condo/Cabin - 16.9%
Camping/RV Park | 0.7% Own Home/Condo etc. I 1.9%
Hotel, Motel, Inn
Other | 0.2% Camping/RV Park | 1.1%
Rental N=538 N=635

Home/Condo/Cabin

Own home/condo
etc

CALIFORNIA VISITORS OUT-OF-STATE VISITORS

Camping/RV Park airbnb/Vrbo etc. | N =52 aironovibo ctc. | 304
Hotel, Motel, Inn | I 26.9% with friends or famity | 2s.-.

Other With friends or family - 19.2% Hotel, Motel, Inn _ 22.5%
Rental Home/Condo/Cabin [ 15.7% Rental Home/Condo/Cabin [ 16.8%
Own Home/Condo etc. I 1.6% Camping/RV Park I 1.3%
Other | 0.3% Own Home/Condo etc | 0.7%
Camping/RV Park | 0.0% Other | 0.2%

N=312 N=858




FROM AIRPORT

Friend's or Family’'s vehicle
Shuttle Service

Rental Car

Taxi

Other

Public Transit/Bus
Uber/Lyft

N=1173

36.0%
25.6%
24.9%
9.3%
1.7%
1.4%
1.2%

IN-TOWN

Friend’s or Family’s vehicle
Rental Car

Free Town Shuttle

Shuttle Service

Taxi

Uber/Lyft

Other

Walking

AAAAAAAAAA

41.0%
25.8%
19.3%
6.1%
3.7%
1.9%
1.7%
0.6%

32



VISITOR
SPENDING




TRIP SPENDING

AVG. SPENDING/DAY
WINTER 2025 VS. WINTER 2024

$797.17
$699.15 S759.84

$317.50

Winter 2025

=TOTAL M LODGING EINO LODGING

$859.34

Winter 2024

$362.70

AAAAAAAAAA
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AVERAGE SPENDING/DAY DETAIL oy

AAAAAAAAAA

* W

Do

TOTAL S E a

PER DAY

LODGING RESTAURANTS LIFT TICKETS RETAIL SIGHTSEEING CARRENTAL  GAS, PARKING
EQUIPMENT ENTERTAINMENT TRANSPORTATION
RENTAL
TOTAL $699.15 $308.59 S126.11  S124.83 S4457 S 2592 S 30.89 S 20.31 $19.28

LODGING S$797.17 $387.77  $128.49 $133.77 S44.36  $26.83 S 3652 S$2056 S18.87

NO LODGING $317.15 § 0.00 S11.94 $89.96 $45.39 $22.35 § 892 $19.31 $18.95

N=1097 TOTAL
87580% LODGING
22420% NO LODGING



7% SPENDING/SPENDING/DAY FOR LODGING

2025
S/DAY

% SIDAY

2024
S/DAY

% SIDAY

$293

24.0%

$288

21.6%

$10-100

$100-S200

$615

m $201-399

S665

B S400-S599

$961

17.2%

$960

19.4%

B S600-S999

IIIIIIIII

$S1262 $2248

1.5% 11.2%

S1404 $2652

9.6% 9.5%

W 51000+

36



VISITOR
DEMOGRAPRICS




DEMOGRAPHIC TREND
oS oS oS 2

2025 2024 2023 2022
7% MALE/FEMALE 49%/149% 49%/149% 58%/41% 54%/45%
SINGLE/MARRIED 4% 1477 G47%149% 47%144% N/A
AVG. HH INCOME S177.5K S174.3K S165.4K S159.7K
GEN Z 227 19% 15% 13%
MILLENNIAL 447 42% 48% 59%
GEN X 21% 24% 19% 18%
BOOMERS 12% 15% 17% 10%
CAUCASIAN 83% 84% 86% 80%
HISPANIC 5% 4% 2% 3%
BLACK/AA 1% 2% 1% 1%
ASIAN 8% 8% 7% 13%

OTHER 2% 2% 2% 2%

38



GENDER
49 %

_49% |

TOTAL
N=1178

MARITAL STATUS
5%
47%

| 49%
TOTAL

N=1123

DEMOGRAPHICS

47 %
51%

FIRST TIME
N=600

4%

47%

FIRST TIME

N=476

CHILDREN IN HOUSEHOLD

21%

TOTAL
N=162

21%

FIRST TIME
N=483

49%

REPEAT
N=678

B MALE © FEMALE

5%
51%

REPEAT
MARRIED m OTHER

N=647

W SINGLE

21%

REPEAT
N=649

53%

CA
N=296

6%

41%

53 %
CA

N=285

19%

CALIFORNIA
N=287

AAAAAAAAAA

46 %

OUT-OF-STATE
N=882

4%
52%
OUT-OF-STATE

N=838

22 %

OUT-OF-STATE
N=845

39



FIRST TIME VISITORS REPEAT VISITORS

DEMOGRAPHICS
AVG. HH INCOME

S174.6K|S180.0K

S 1 77 o 5 K CALIFORNIA VISITORS
S190.1K | S173.0K

OUT-OF-STATE VISITORS



DEMOGRAPHICS - GENERATION

TOTAL
GENERATION
L4149,

% 21%
o B
GEN Z1997- MILLENNIAL GEN X1965- BOOMERS
2010 1981-1996 1980 1946-1964

N=1173

FIRST TIME
46 %
(o]
217 9%
. %
]
GEN Z1997- MILLENNIAL GEN X1965- BOOMERS
2010 1981-1996 1980 1946-1964
N=538
0%
PRE
BOOMERS
<1946 CALIFORNIA
48 %
22 % 20%
10%
GEN Z1997- MILLENNIAL GEN X1965- BOOMERS
2010 1981-1996 1980 1946-1964

N=312

0.0%

PRE
BOOMERS
<1946

0%

PRE
BOOMERS
<1946

b

Mammoth Lakes-
CALIFORNIA
REPEAT
43%
o
19% 247 15%
] B mm 0%
GEN Z1997- MILLENNIAL GEN X1965- BOOMERS PRE
2010 1981-1996 1980 1946-1964 BOOMERS
<1946
N=635
OUT OF STATE
43%
227 22% 19y
(0]
0%
GEN Z1997- MILLENNIAL GEN X1965- BOOMERS PRE
2010 1981-1996 1980 1946-1964 BOOMERS
<1946
N=858
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DEMOGRAPHICS - ETHNICITY

83%
S o 80/0
o 1% ey 2%
WHITE/ HISPANIC BLACK/AA ASIAN OTHER
CAUCASIAN
N=1112

FIRST TIME VISITORS

82%

6% 3% 99

I 10/0 [

WHITE/  HISPANIC BLACK/AA  ASIAN OTHER
CAUCASIAN
N=512

CALIFORNIA VISITORS
75%

16 %
4% 3% 3%
WHITE/  HISPANIC BLACK/AA ASIAN OTHER
CAUCASIAN

N=295

Masmpoth Lakes.
REPEAT VISITORS
84%
5%, 2% it 3%

WHITE/  HISPANIC BLACK/AA  ASIAN OTHER
CAUCASIAN
N=600

OUT-OF-STATE VISITORS
86%

o) © ®)
5% 1% 9% 3%
WHITE/ HISPANIC BLACK/AA ASIAN OTHER

CAUCASIAN
N=814
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WINTER 2025 - LOCALS

LOCAL ZIP CODES

93514 Bishop | T 5.0
93546 Mammoth ||| T 35.4%
93513 BigPine ] 3.1%
93526 Independence ‘I 1.9%
93541 Lee Vining | 1.4%
93529 JuneLake | 1.3%
93555 Ridgecrest | 1.1%
93545 LonePine | 1.1%
93512 Benton ‘l 0.5%
93527 Inyokern  0.1%
93517 Bridgeport  0.1%

93549 Olancha  0.0%

N=797

297

FIRST TIME USING BIH

N=797

61%

# TRIPS PAST YR

20% 1X/YR
41% 2-3X/YR
20% 3-bX/YR
18% B6+X/YR

N=679
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WINTER 2025 - LOCALS

TRIP PURPOSE

AAAAAAAAAA

REASON FOR FLYING INSTEAD OF DRIVING

62.9%
41.9% 39.6%
22.5% 16.4%
9.7% 519
Leisure/ Vacation Business Business/ Leisure Other Too farto drive More convenient Didntwantto Other
combined drive snowy
mountain roads
PARTY SIZE UNITED POSITIVE RATING
51%
oy 99
. l1 /o 7197
12% 6% 5
] ° 2% 2% 3%
1 2 3 4 5 6+ mQ0-6 7-8 mg-10

1.88 AVG. PARTY SIZE

N=979

78.5

(POSITIVE - NEGATIVE) 45



WINTER 2025 - VISITORS AN

CA

PRIMARY MAMMOTH LAKES VISITORS
WILL/DID VISIT OTHER AREA DESTINATIONS BISHOP ACTIVITIES -WILL/DID VISIT

017

Visit local restaurants
( \) Visit local shops
Stay overnight in a rental Home/Condo,
22.4% Airbnb/Vrbo etc.

Stay overnight in a hotel, motel, orinn
Rock climbing or Bouldering

Visit a museum

Other-Please specify

Stay overnight camping/RV Park

16.6%

36424733%23%08723%
Ay

N=585
Q" Q} QJ Q) <
Q \‘9 Q Q)Q \(\QJ
= N=1157 © & & S

IIIIIIII

36.41%
25.81%

10.94%
8.89%
6.50%
5.47%
4.27%

1.71%
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ORS

PRIMARY BISHOP VISITORS

BISHOP ACTIVITIES -WILL/DID VISIT

Visit local restaurants

Visit local shops

Stay overnightin arental Home/Condo, Airbnb/Vrbo etc.
Stay overnight in a hotel, motel, orinn

Rock climbing or Bouldering

Visit a museum

Other-Please specify

Stay overnight camping/RV Park

Visiting Friends/Family

N=585

36.41%
25.81%
10.94%
8.89%
6.50%
5.47%
4.27%
1.711%
1.03%

AAAAAAAAAA
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